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Social Media content using embedded video works with algorithms to achieve greater reach organically. 

 
 
Building strong partnerships helps drive visibility and engagement to new audiences.  

Leveraging the real voices and experiences of real people 
lends authenticity and credibility to our work.  
 
linkedin.com/showcase/wfp-innovation 
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Social Media can engage specialized audiences in new dialogue  
 

 
A unique online discussion to develop dialogue on cutting-edge humanitarian response in collaboration  

with WFP’s team in New York, took place on Twitter Spaces: twitter.com/WFPInnovation 

 
Signature Event: WFP Innovation Accelerator Pitch Event – February 2020 
 

 
A live event held at BCG’s atrium in Munich, Germany which involved working closely  

with corporate and government partnerships. 
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Editing: Corporate Blogs 
Content development takes a team of experts to write, but I have provided writing guidelines and strategies to help 
hit keywords which are picked up by search engines (SEO) to help drive reach and readership.  
 
Providing editorial oversight helps maintain quality of our final product and overall offering, which speaks to 
thought leadership, consistency, and knowledge management. Visuals and expert advice pull the reader through 
the content. 
 

 
 

wfpinnovation.medium.com 
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Websites: 
Websites should no longer be treated as our filing cabinets, but rather as tools to engage and channels for action.  
 
This site was built to acknowledge the role of technology and innovation in WFP’s work, when WFP was awarded the 
2020 Nobel Peace Prize. It employed an ambient video header and unique page navigation to capture the viewers’ 
attention and lead them through the site’s content, and links off to other WFP online content. 
 

 
 

www.wfp.org/enablers 
  



 

 

KENNETH M. TONG     606–800 KING ST. WEST, TORONTO, CANADA, M5V 3M7     +1 416 833 8987     ken@kingmo.com     www.kingmo.com 

 
OpEds 
 
Our job as communications experts is to set the voice and tone of the organisation, along with providing accurate 
data, consistent messaging, and coherence with organizational strategies and current priorities. Our leaders have 
many responsibilities too, so providing talking points, briefing notes, and writing services helps the overall goals of 
the organisation. 
 

 
 

https://www.thechicagocouncil.org/commentary-and-analysis/blogs/innovating-crisis-how-world-food-programme-
adapting-covid-19-and-why 


