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Mastercard Foundation – Social Media Strategy (2016 – present) 
Resetting the social media strategy focused on engagement objectives and resulted in 75% 
growth of its 4 platforms (Twitter, Facebook, LinkedIn and Instagram) over 18 months. 
 
 
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	   
  



	  

 
Mastercard Foundation – Website Redevelopment (2017 – present) 
Conducted digital audit, audience audits, internal needs assessments, and saw the Foundation 
through the development of visual styles, typography systems, integration of new brand 
guidelines, and digital strategy to develop templates for the full website redesign, and the 
development of a case studies format for reporting on deep-dive subject matter. 
  

 
New case studies report format (2018) 
 
 

 
Old website design (2014-2018).



	  

 
Ontario Water Polo Association – Corporate Rebranding (2018) 
Creative re-branding working with 2 creative agencies in Canada to modernize this provincial 
governing body for sport. Developed creative brief, led approval process through board of 
directors and members, developed brand guidelines, produced internal and external collateral.  
 

 
Link: www.ontariowaterpolo.ca 
 
 
Mastercard Foundation – Corporate Rebranding (2017) 
International legal and creative rebranding, working with 3 creative agencies and legal 
registration in Canada, USA, and global. Developed creative brief with explorations of colour, 
shape, typography, led the approval process through executive and board approvals, developed 
brand guidelines, and produced internal and external collateral. 

 

 
Links: http://www.mastercardfdn.org 
 
 



	  

 
MSF Canada, UK, USA – Corporate Website (2013) 
International project management, creative design, user experience, typographic system, built 
on a Drupal open source content management system, hosted on Amazon global failsafe server. 
 

 
 
Links: www.msf.ca , www.doctorswithoutborders.org , www.msf.org.uk 
 



	  

MSF South Africa – “World AIDS Day” video (2010) 
World AIDS Day 2010 in Khayelitsha township, South Africa. Locally produced video of Zip Zap 
Circus School, which provides social support to children living with HIV/AIDS in one of South 
Africa’s largest townships.  
 
https://www.youtube.com/watch?v=v0eCvHAtsu0 

 

 
 
MSF USA – “No Excuse” video series (2010) 
Filmed and produced a series of 5 videos about adapting western models of HIV care to low-
resource settings. This included film production visits in rural Malawi, Mozambique, South Africa, 
and Zimbabwe to interview patients and medical staff. 
 
https://youtu.be/SZPnFpySafY?list=PL0A6091B0BA508A7B 

 

 
 



	  

Canadian Partnership Against Cancer – “YourCancerStory”  (2016) 
Designed website, digital project management, interviewed participants, produced video 
testimonials of personal cancer stories using iPhone video and photography. 

 

 
 
Canadian Cancer Society – Digital Annual Report (2010) 
Designed website, digital project management, video production, graphic design, writing, and 
production of video testimonials from CEO, Board Chair, Patients, Sponsor, and Cancer 
Researcher.  

 



	  

MSF Canada / South Africa – “World AIDS Day” video website (2009) 
Filmed video, designed website, produced web graphics, directed film editing, wrote content on 
subject of HIV and TB treatment in the Khayelitsha township of South Africa. Collaboration with 
the Treatment Action Campaign. 

 

 
 
MSF Canada – Annual Report (2008) 
Designed, hand coded, produced graphics and wrote text. 

 

 



	  

MSF (English Language) on Facebook (2007-2013) 
Established MSF’s social media footprint on Facebook and Twitter, including subsequent social 
media strategy and management guidelines, and content development. 
 
https://www.facebook.com/msf.english/ 
 

 
 



	  

MSF Canada on Twitter (2008 to 2013) 
Established MSF Canada’s twitter presence, including daily community management, content 
development, digital strategy, and management guidelines. 
 
http://www.twitter.com/MSF_canada 
 

 
 
 



	  

Canadian Partnership Against Cancer on Twitter (2014 – present) 
Established federal level cancer control agency’s first social media footprint on Twitter, 
Facebook, LinkedIn and YouTube to engage system-level discourse on cancer and health policy 
development. Wrote community management guidelines, social media monitoring practice, 
content development and graphic design. Includes regular social media marketing and digital 
strategy. 
 
http://www.twitter.com/cancer_strategy  
 

 
 
 



	  

https://www.facebook.com/CanadianPartnershipAgainstCancer 
 

 


